
CREATING PROFESSIONAL DOCUMENTATION OF YOUR 
ARTWORK; CREATING PROMOTIONAL MATERIALS; WEB 
PRESENCE; SOCIAL MEDIA; ONLINE ARTIST REGISTRIES.

CREATING A PRESENCE ONLINE AND OFFLINE



TEXT

WEBSITES

▸ Your website is a somewhat static landing pad which 
should have: 

▸ easy-to-find contact information,  

▸ a short bio and/or cv, 

▸ an artist’s or project statement,  

▸ and images of your artwork, videos and/or music files. 



TEXT

DOMAIN NAMES

▸ Domain names on the internet are much like entries in a phone book. The 
phone book tells people looking for a business what the entries are just as a 
domain tells people (i.e. their computers) that a domain is hosted on the 
server.  

▸ Without a domain you would not be able to use a domain name such as 
mysite.com, making your site appear unprofessional and impractical if your 
visitors are able to load it at all.  

▸ You can purchase a domain name through GoDaddy http://
www.godaddy.com/. GoDaddy is reasonably priced and has great customer 
service.  



TEXT

WEB-HOSTING SERVERS

▸ The web-hosting or server is much like the space that you rent out to have a 
business in. It's merely the space itself. It does not include furnishings like 
shelves for your products, just as the web- hosting account doesn't include a 
site for you to sell your products.  

▸ Without the hosting services, you won't have a place for your files to reside, 
so your domain would then become like a disconnected phone number in 
the phone directory, and your site files would have nowhere to stay.  

▸ Blue Host http://www.bluehost.com/. Blue host is very cheap, $5 a month.  

▸ GoDaddy http://www.godaddy.com/. GoDaddy is reasonably priced and 
has great customer service. 



TEXT

WORDPRESS THROUGH EVERGREEN

▸ (Outside Evergreen) How to Build a WordPress Website: 
http://theabundantartist.com/wp-content/uploads/
2011/07/
How_to_Build_an_Artist_Website_with_WordPress.pdf 

▸ Or (Inside Evergreen) Create a new account and site for 
users new to blogs.evergreen.edu http://
wikis.evergreen.edu/computing/index.php/
Create_New_Site_-_First_Time_in_WordPress

http://theabundantartist.com/wp-content/uploads/2011/07/How_to_Build_an_Artist_Website_with_WordPress.pdf
http://theabundantartist.com/wp-content/uploads/2011/07/How_to_Build_an_Artist_Website_with_WordPress.pdf
http://theabundantartist.com/wp-content/uploads/2011/07/How_to_Build_an_Artist_Website_with_WordPress.pdf
http://wikis.evergreen.edu/computing/index.php/Create_New_Site_-_First_Time_in_WordPress
http://wikis.evergreen.edu/computing/index.php/Create_New_Site_-_First_Time_in_WordPress
http://wikis.evergreen.edu/computing/index.php/Create_New_Site_-_First_Time_in_WordPress


TEXT

WEB PLATFORMS

▸ Web Platforms: 

▸ Heavybubble: heavybubble.com 

▸ Other People’s Pixels: https://otherpeoplespixels.com 

▸ Square Space: https://www.squarespace.com/ 

▸ WordPress: WordPress.com

http://WordPress.com


TEXT

SELECTED WORKS  

▸ You should not feature your entire body of work online, since it will make the site look 
cluttered and unfocused. Instead, make a selection that will give a viewer an idea of your 
style(s), theme(s), message, and breadth of work, while still conveying a sense of cohesiveness.  

▸ If you work in more than one medium (such as photography, performance, and video), feature 
a few selected works from each. However, this should only be done if you have a reasonable 
amount of work in each medium, or if the selected works are in some way related to the works 
done in your primary medium.  

▸ Regardless of what medium is featured, all media should be sized and compressed in a 
manner that will allow it to quickly load on the website. Site visitors may lose interest, if they 
are subjected to a long wait before they can see or hear featured work.  

▸ The specifications for the appropriate media file size will depend on the capabilities of 
whatever platform the website has been built upon. Therefore, it is up to you (or your website 
developer) to test the load time of the site’s media on several different web browsers (i.e. 
Firefox, Safari, Internet Explorer), before launching the final version of the site. 



TEXT

DOCUMENT EVERYTHING YOU DO

▸ Have a friend or partner (preferably a videographer with a real camera) shoot video every 
time you perform.  

▸ If the venue documents performances, ask for a copy. If they don’t give them a copy. 

▸ Giving a lecture? Ask the venue if they document lectures? If they don’t ask for permission 
to bring in a shooter (a videographer with a real camera). 

▸ Have a friend or partner (preferably a photographer with a real camera) shoot every 
exhibition opening you participate in. 

▸ Shoot every sculpture, craft or piece of jewelry you make —even if you are not sure if you 
like it.  

▸ Don’t have a videographer or photographer in your life? Make friends with one.  

▸ Don’t like friends? Okay, shoot it yourself. Its better to document your work with a phone 
than not at all. 



TEXT

CAMERA SETTINGS

▸ Set the camera to shoot in RAW (this will give you the most digital 
information) 

▸ Set the ISO to 100 (this will reduce “noise” in the digital image) 

▸ Set the camera to “aperture priority” (this will keep the aperture locked) 

▸ Set the aperture to f/8 or higher (this will put more of the image in focus) 

▸ Set the white balance if shooting in jpeg or tiff (Tungsten, Fluorescent, 
Daylight, Custom, etc) 

▸ If you have mixed lighting you can create a custom white balance 

▸ Set the camera to timer mode (this is to minimize camera shake)



TEXT

SETTING UP THE CAMERA

▸ Set up the camera on a tripod, make sure the tripod and camera are level 

▸ Place the tripod at a distance where the art fills almost the entire view, yet you are not too close to 
get distortions 

▸ Clean the camera lens with a lens cleaning cloth 

▸ Turn on the light kit 

▸ Get the entire image in the frame with a bit of background (you will crop it out later) 

▸ Focus your image (manually or with auto focus) 

▸ Press the button and let go of the camera, the timer function will open the shutter and take the 
shot 

▸ Bracket your shot by going up and down one stop with the shutter speed 

▸ Leave the tripod in place in case you need to come back and shoot more images 

▸ Make sure to capture your piece from multiple angles if needed



TEXT

EMAIL

▸ Providing an email address is the most direct line of 
communication that you can make available between 
yourself and your site visitors.  

▸ If you post an email address on your website that is not 
your primary address, have it forwarded to your primary 
address. 



TEXT

ARTIST STATEMENT

▸ As discussed, the statement is about your practice in 
general and may include information about your 
influences, inspiration and creative intent. 



TEXT

PROJECT STATEMENTS (OPTIONAL)

▸ If your website is divided into project, you could include a 
short project statement for each. 



TEXT

BIOGRAPHY/CV  
▸ As discussed, your biography or CV should connect your 

statement to your broader personal and artistic journey. 
This section should include mention of your training 
(apprenticeships and professional development 
fellowships), past experience working in the arts (teaching, 
conference presenter, commissions), awards, grants, and 
exhibitions.  



TEXT

SOCIAL NETWORK LINKS 

▸ While your website is the foundation of an your online 
presence, social media networks* on platforms such as 
Twitter, Facebook, and Instagram provide a means through 
which you can post commentary and minor announcements, 
as well as correspond with your audience and fellow artists.  

▸ Most social network sites offer easy to embed code that will 
allow a direct link from an artist’s website to their social 
media account.  

▸ This will drive traffic back and forth. 



TEXT

 EMAIL LIST SIGN-UP OPTION

▸ Embedding an email list sign-up option allows visitors to 
submit their email addresses to you, via an eMarketing 
service, such as iContact, MailChimp andConstant Contact.  

▸ This list can then receive mass messages from you about 
upcoming exhibitions, broadcasted interviews, fundraising 
campaigns, and other related matters.  



TEXT

Social Media Stategies   

!   The facors in social media strategy should be frequency 
of posting and the nature of content. You want these 2 
factors to be consistent.  

!   It is important to chose a strategy that is in keeping 
with your GOALS. (If you haven’t already, post your 
goals somewhere prominent in your workspace.) 



TEXT

Message in a Bottle  

!   Summary: One high-impact post every week or 2x a month. 
This is best for blogs like WordPress, image blogs like 
Tumblr or Video Blogs like Vimeo or Youtube. 

!   Frequency: 1-4 times a month. Use a calendar to remind 
you.  

!   Content: Rich content like written text, video or multiple 
photos. Posts should be your own work OR closely related to 
your own work.  

!   Impact: High if you can sustain it with real content. This 
will not work for Twitter or Instagram. 



TEXT

Machine Gun 

!   Summary: Multiple daily posts about a range of related 
topics 

!   Frequency: Four or more times a day 

!   Content: Usually items of interest for other sources, 
positioning yourself as a source of information on a topic 

!   Impact: This strategy works best if you are not always posting 
your own work but sharing articles and ideas from other 
sources. This strategy works best for Twitter. If you do this 
on Instagram or Facebook, people will start blocking you.  



TEXT

Drum Solo 

!   Summary: Sporadic posts until you have an event or a show 
coming up and then frequent posts leading up to and 
during the event 

!   Frequency: Once a week or two leading up to the event and 
then a few times a day.  

!   Content: Event related or general.  

!   Impact: The advantage is that you not asking too much of 
your fans when you do not have an event. The disadvantage 
is that it can be jarring for your fans when you change your 
posting habits.  



TEXT

Batting .500 

!   Summary: Frequent, friendly and relevant 

!   Frequency: 1 time a day or so 

!   Content: Easiest strategy to manage and maintain 

!   Impact: Fans will remember you but won’t become sick 
of you. They will become familiar with your interest 
and your work  



TEXT

Social Media Stategies 

!   If you have already established a 1-3 sentence pitch/
slogan/minibio that you are proud of—use it! 

!   Pull a sentence from your elevator pitch or artist 
statement to use as your bio, and use your logo or 
picture as an avatar. 



TEXT

Twitter 
!   ¬ Twitter is a free microblogging service. It is made up of 140 character bursts of 

information, called Tweets. 

!   ¬ Before you start tweeting, listen to what others are saying. 

!   ! See what art or craft or film world people are tweeting about. 

!   ! See what your heroes are tweeting about 

!   ! Follow institutions that you admire and try to replicate their social media efforts. 

!   ! See Twitter See Twitter mistakes mistakes and know what not to try for and know what 
not to try for your brand. 

!   ¬ If you already have a blog or website, sync it with Twitter. 

!   ¬ It’s an easy way to hear and respond to viewers. 



TEXT

Twitter 
!  When to tweet? 

!  ¬ Tweet with announcements you want to make such as a sale special 

!  Best Practices for Twitter 

!  ¬ Tweet with announcements you want to make, such as a sale, special, new product, new location, etc. 
OR upcoming screenings or exhibitions  

!  When to retweet? 

!  ¬ Something you want your audience to know that came from another user. OR you visited a great 
exhibition or saw a relevant film.  

!  When to respond to a tweet? 

!  ¬ Questions or compliments 

! https://twitter.com/whywelook?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor 



TEXT

Instagram 

! Instagaram is a mobile-only, photo-sharing application. 

!   ¬ A photo sharing application that lets users take photos, 
apply filters to their images, and share the photos instantly 
on the Instagram network and other social networks. 

!   ¬ With Instagram you can simultaneously share photos 
across social networks: Twitter, Facebook, Foursquare, and 
Tumblr blogs. 

!   ¬ Behind the scene look at your art practice or small 
business. 

! https://www.instagram.com/naylandwblake/?hl=en 



TEXT

Youtube vs Vimeo 

!   YouTube offers monetization by placing ads on your 
videos, which can generate a few bucks if you get 
thousands of views 



TEXT

Youtube vs Vimeo 

! Vimeo introduced the “Tip Jar” as an un-intrusive way 
for artist to monetize, instead of making a percentage 
of revenue on ad clicks like YouTube does, Vimeo gives 
the viewer a chance to donate directly to the artist any 
amount they like.  

! https://vimeo.com/49684456 



TEXT

Youtube vs Vimeo 

! Vimeo now also offers Vimeo on Demand, a platform 
where you can charge people to rent, or buy your 
movie. Its easy-to-use tools is reserved for Vimeo Pro 
members alone, and only holds 10% of the profits 
leaving you the rest of the 90%. Some great films are 
currently featured on Vimeo on Demand, but like their 
Staff Picks, only top-notch movies make the cut. 



TEXT

YouTube vs. Vimeo 

!   The beauty of no ads on Vimeo does come at a hefty 
price. Limited to only 500mb of uploads a week, to get 
the full features you need to sign up to a Plus account 
(59.95$ a year) or if your a bigger studio, the Pro 
account at 199$ a year.  

!   The Plus and Pro does grant you full features including 
mobile viewing, access to monetization and full stats, 
which can be essential for some, YouTube on the other 
hand offers all of this on their free account. 



TEXT What to do if you don’t have a 
budget for a Plus account? 

 
!   Still use Vimeo, even though you don’t have all the 

options, an attractive video presence will give your 
short more professionalism. Launch your film on 
Vimeo, point everyone to the same link for the first few 
weeks, and once your first wave of hits passes, upload 
your video to YouTube as well, so you have a link for 
mobile users, and for random searches. 



TEXT

#hashtag 

!   Twitter, Facebook, Google+,Tumblr, Instagram Youtube, 
and Vimeo  all provide the ability to include hashtags with 
your posts. 

!   A hashtag is a word or series of words preceded by a # sign 
and written without spaces in between. You can use hashtags 
to brand yourself, categorize your images and make them 
more searchable. They help categorize your content online 
so that people can find what you posted. 

!   For example,  when you want to post about a new art show 
or artwork, you could include the popular hashtag, #Art and 
your post will be grouped with all of the other posts that 
have used the #Art hashtag. 



TEXT

#hashtag 

!   Yes, studies have shown that levels of engagement go 
down if you add more hashtags. For example with 
Twitter, there is 21% more engagement on Tweets with 
1 to 2 hashtags. 

!   If you increase the number of hashtags more than 2, 
the engagement levels fall by an average of 17%. 



TEXT

#hashtag 

!   Pay Attention to What Hashtags other Artists are 
Using to Promote their Art 

!   Pay attention to what other people are using for 
hashtags in their posts and you’ll find new ways to tag 
your own posts. 



TEXT

Don’t Overuse Hashtags 

!   You do not want to overuse hashtags by using irrelevant 
terms. This practice will seem spammy to other 
Instagrammers and as mentioned above, has been 
shown to decrease of followers. Instead, focus on using 
relevant and attractive hashtags that will bring in the 
audience you want. 



TEXT

#hashtag 

!   When you have a good group of followers, you may 
want to consider having a hashtag campaign. This can 
help spread the word as other users will use the hashtag 
you created. Whether this is through a weekly tag or an 
artistic contest, there are plenty of ways to engage your 
followers through hashtags. 

!   Eventually, you can even consider offering your artwork 
as a prize for your Instagram followers. This not only 
can increase engagement within your followers, but also 
be a way to attract new members. 






